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Objective: This study aimed to explain the process through which consumer trust is formed in
electronic marketing platforms and to develop a context-specific conceptual model applicable to
the Iragi online shopping market.

Methodology: This applied study adopted a qualitative design based on the systematic grounded
theory approach of Strauss and Corbin. The study population comprised academic and executive
experts in electronic marketing, e-commerce, digital marketing, information technology, and online
business management. Participants were recruited through purposive sampling, which continued
until theoretical saturation was achieved. In total, semi-structured interviews were conducted with
20 experts. Data collection and analysis proceeded concurrently through constant comparison, and
the interview data were analyzed using open, axial, and selective coding. The trustworthiness of
the findings was enhanced through credibility, transferability, dependability, and confirmability
procedures.

Findings: The analytical relationships among the categories indicated that consumer trust in
electronic marketing platforms is a dynamic and multidimensional phenomenon arising from the
interaction of causal, contextual, intervening, and managerial factors. Technological security and
infrastructure, together with platform quality and capabilities, emerged as the primary causal
conditions of trust formation. Consumer trust was manifested through four interrelated dimensions:
trust in security, information, platform performance, and sellers. Online shopping culture, customer
experience, laws and regulations, and platform reputation constituted contextual conditions,
whereas advertising, recommendations from others, user reviews, and economic conditions
operated as intervening factors. Trust-building strategies, particularly enhancing security,
improving service quality, increasing information transparency, and strengthening customer
relationship management, reinforced and stabilized consumer trust. In turn, stronger trust generated
increased purchase intention and behavior, repeat purchasing, customer loyalty, greater platform
engagement, improved organizational performance, and competitive advantage.

Conclusion: Consumer trust in Iraq’s online market is not attributable to a single determinant but
develops through the systematic interaction of technological, platform-related, environmental, and
managerial factors. Electronic marketing platforms can therefore strengthen sustainable consumer
trust by improving security, information transparency, service quality, and customer relationship
management, thereby promoting purchasing behavior, loyalty, engagement, organizational
performance, and sustainable competitive advantage.

Keywords: Consumer Trust; Electronic Marketing Platforms; E-Commerce; Grounded Theory;
Online Trust; Consumer Behavior; Digital Market
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EXTENDED ABSTRACT
Introduction

The rapid expansion of digital technologies has fundamentally transformed the ways in which
firms communicate with customers, deliver value, and manage commercial exchanges. Electronic
marketing platforms have become a central component of contemporary digital markets because they
enable consumers to search for information, compare alternatives, interact with sellers, and complete
transactions without the temporal and geographical constraints associated with conventional markets.
Despite these advantages, online purchasing involves considerable uncertainty because consumers
frequently cannot directly inspect products, personally evaluate sellers, or fully observe the processes
through which their financial and personal information is handled. Under such conditions, consumer trust
becomes a critical mechanism for reducing perceived uncertainty and facilitating willingness to engage in
electronic transactions. Previous research has demonstrated that trust, together with perceived value,
service quality, satisfaction, and affective commitment, contributes substantially to customer engagement
and behavioral loyalty (Rather et al., 2021; Williams & McKay, 2022).

Trust in digital environments is not limited to confidence in a particular seller. Rather, it involves
consumers’ evaluations of technological reliability, transaction security, information accuracy, platform
competence, seller credibility, and the quality of their overall digital experience. Studies of electronic
banking have demonstrated that trust facilitates technology acceptance and strengthens customer
relationship management outcomes (Pambudi et al., 2021). Similarly, online relationship marketing can
influence customer satisfaction through online trust, indicating that trust performs an important relational
function in digital exchanges (Bayati et al., 2023). Relationship-marketing research has further emphasized
that trust constitutes a major foundation of consumer loyalty and long-term exchange relationships
(Rashidi & Abbaspour, 2023; Wongsansukcharoen, 2022). Commitment-trust mechanisms have also been
associated with greater customer satisfaction, while organizational image may strengthen these
relationships (Saoula et al., 2024).

The increasing complexity of digital customer journeys has expanded the number of factors
potentially involved in trust formation. Social media marketing can foster customer engagement and
loyalty through mechanisms involving brand awareness, brand image, and particularly brand trust
(Salsabila & Hati, 2024). Customer participation can likewise encourage positive electronic word-of-mouth
and repurchase intention through trust developed within online brand communities (Phan Tan, 2024).
Inbound and relationship marketing strategies may strengthen loyalty through customer participation and
brand trust (Assaad et al., 2024), while social marketing can influence purchasing behavior through the
mediating function of customer trust (Momeni Rad et al., 2024). Digital content itself also represents an
important component of consumer value creation and the development of sustainable relationships
between firms and customers (Rostami et al., 2022).

Technological innovation has introduced further dimensions into the trust formation process.
Augmented reality, chatbots, and social media now constitute interconnected elements of the customer
journey and can shape consumers’ psychological and behavioral responses (Ameen et al., 2022). More
recently, generative artificial intelligence has demonstrated that trust in intelligent technologies and
consumers’ perceptions of their human-like qualities can influence consumption-related responses (Daher,



2026). Omnichannel integration has similarly been associated with customer satisfaction, trust, and
loyalty, with previous online experience potentially altering these relationships (Gowrie, 2026). In addition,
influencer marketing may affect brand trust and purchase intention through customer engagement,
particularly among Generation Z consumers (Hosseini Fard, 2025).

Trust may also arise from consumers’ broader assessments of organizational conduct and market
signals. Product and brand experiences can affect purchase intentions through brand trust (Shukla et al.,
2023), while perceived corporate social responsibility and satisfaction with organizational performance
may contribute to customer trust and loyalty (Ghandour & Setareh, 2025). Similarly, retailer social
responsibility and consumers’ environmental responsibility can affect consumption behavior through
customer trust (Saif et al., 2024). Taken together, these studies demonstrate that trust is shaped by
technological, informational, relational, social, organizational, and contextual forces rather than by a
single determinant. However, much of the existing literature has examined predetermined relationships
among trust, satisfaction, engagement, loyalty, and purchase intention through quantitative models. Such
approaches provide limited insight into how the complete process of trust formation emerges within a
specific developing digital market. This limitation is particularly important in Irag, where the growth of
online purchasing occurs within a distinct technological, institutional, economic, and consumer
environment. Accordingly, the present study aimed to explain the process of consumer trust formation in
electronic marketing platforms and develop a context-specific grounded theory model for the Iraqi online
shopping market.

Methods and Materials

This study was applied in purpose and qualitative in methodological orientation. A systematic
grounded theory design was employed to develop a context-specific explanation of consumer trust
formation in electronic marketing platforms. The research population consisted of experts with academic
or professional knowledge of electronic marketing, e-commerce, digital marketing, information
technology, and digital business management in relation to the Iragi market.

Participants were selected through purposive sampling according to their expertise, professional
experience, familiarity with electronic commerce, and willingness to participate. Sampling and data
collection continued until theoretical saturation was reached. Saturation was achieved after 20 semi-
structured interviews, when subsequent analysis no longer produced substantively new concepts. The
participants represented a diverse combination of university academics, researchers, platform managers,
marketing managers, information technology specialists, digital business consultants, customer-
experience managers, and other professionals working in relevant fields.

Semi-structured interviews constituted the primary data-collection instrument. Questions focused
on the factors contributing to consumer trust, characteristics of electronic marketing platforms, barriers to
trust, contextual influences, managerial trust-building strategies, and the consequences of consumer trust.
Interviews were recorded with participants’ consent, transcribed, and analyzed line by line.

Data collection and analysis proceeded concurrently through constant comparison. Analysis
followed three stages: open coding, axial coding, and selective coding. During open coding, meaningful
segments were identified and converted into initial concepts. Conceptually related codes were
subsequently organized into axial categories. During selective coding, the categories were integrated
around a central phenomenon and organized according to the grounded theory paradigm involving causal
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conditions, the central phenomenon, contextual conditions, intervening conditions, strategies, and
consequences. Trustworthiness was enhanced through procedures addressing credibility, transferability,
dependability, and confirmability, including continuous engagement with the data, member checking,
documentation of analytical decisions, and expert review.

Findings

Analysis of the 20 interviews generated 96 open codes, which were subsequently integrated into
11 axial categories and six major selective categories. The central category emerging from the analysis
was “consumer trust in electronic marketing platforms.” The results indicated that consumer trust was a
dynamic and multidimensional phenomenon formed through continuous interaction among technological,
platform-related, environmental, social, and managerial factors.

Security and technological infrastructure, together with platform quality and capabilities, emerged
as the principal causal conditions. Relevant concepts included payment security, protection of personal
information, identity authentication, confidentiality, ease of use, service quality, information transparency,
platform reliability, and responsiveness. These factors established the fundamental conditions under which
consumers could perceive an electronic platform as trustworthy.

The central phenomenon consisted of four interrelated dimensions: trust in security, trust in
information, trust in platform performance, and trust in sellers. Trust in security reflected consumers’
confidence in transaction safety and personal-data protection. Trust in information referred to perceptions
of the accuracy, completeness, and transparency of information. Trust in platform performance concerned
reliability, service stability, and the platform’s ability to deliver expected functions. Trust in sellers
reflected perceptions of seller credibility, honesty, and responsibility.

Online shopping culture, customer experience, laws and regulations, and platform reputation were
identified as contextual conditions. These factors formed the broader environment within which
consumers interpreted platform characteristics and determined their willingness to trust. Advertising,
recommendations from others, user reviews, and economic conditions emerged as intervening conditions
capable of strengthening or weakening the effects of causal conditions on trust.

The analysis further identified several managerial trust-building strategies, particularly
strengthening security, improving service quality, increasing information transparency, enhancing
responsiveness, and developing effective customer relationship management. These strategies contributed
to the development and stabilization of consumer trust.

Finally, trust generated both individual and organizational consequences. Consumer-level
outcomes included stronger purchase intentions, increased purchasing behavior, repeat purchases, greater
customer loyalty, and enhanced engagement with the platform. Organizational consequences included
improved customer satisfaction, stronger organizational performance, business development, and
sustainable competitive advantage. The resulting paradigm model therefore described consumer trust as
an intermediate mechanism connecting technological and platform-related conditions with desirable
behavioral and organizational outcomes, while contextual and intervening factors shaped the manner in
which this process unfolded.

Discussion and Conclusion

The findings demonstrate that consumer trust in electronic marketing platforms should not be
conceptualized as a single attitude toward an online business. Instead, trust represents an integrated



assessment of the technological system, the information supplied through the platform, the operational
performance of the platform, and the credibility of sellers. This multidimensional structure is especially
relevant to platform-based markets because consumers interact simultaneously with several distinct actors
and systems during a single transaction.

The prominent role of technological security indicates that trust formation begins with perceptions
of basic transaction safety. Consumers must first believe that their information and payments are
adequately protected before other platform characteristics can meaningfully contribute to a trustworthy
relationship. Nevertheless, security alone is insufficient. Reliable performance, transparent information,
responsive services, and credible sellers collectively determine whether initial confidence becomes
sustained trust.

The identification of contextual and intervening conditions further shows that trust cannot be
created exclusively through internal platform improvements. Consumers interpret their experiences within
broader social, economic, regulatory, and cultural environments. Previous purchasing experiences,
platform reputation, user reviews, recommendations, and prevailing economic conditions may therefore
reinforce or weaken otherwise similar technological and managerial efforts. This finding is particularly
important in emerging digital markets, where consumers may differ substantially in their familiarity with
electronic transactions and perceptions of institutional protection.

The model also demonstrates that trust can be actively managed. Security enhancement, service-
quality improvement, information transparency, effective responsiveness, and customer relationship
management emerged as actionable mechanisms through which platforms can strengthen consumer
confidence. Trust-building should consequently be approached as an integrated organizational strategy
rather than as a narrow technical or promotional activity.

Overall, the study provides a context-specific grounded theory model explaining consumer trust
formation in the Iragi online shopping market. Consumer trust emerges from the interaction of causal,
contextual, and intervening conditions, is expressed through trust in security, information, platform
performance, and sellers, and can be strengthened through targeted managerial strategies. Once
established, trust promotes purchasing, repeat purchasing, loyalty, engagement, improved organizational
performance, and competitive advantage. The proposed model therefore offers both a theoretical
framework for understanding the dynamic nature of digital consumer trust and a practical basis for
designing more credible, transparent, secure, and relationship-oriented electronic marketing platforms.

229
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

%

alxo colusg

allie dzesy b
VE-F oloys ) &yl jo ool <l s
VEF 5,00 VY oyl 40 oad Pl YYO-YYA axan ¥ o,leis F 0,90
VECF osed Vo gl o ond azdpdy

VEF 5505 YO )b o oad e

A5 g e i g Lgy o wne

YeRI-AQYY 1 S Sl bl

0559 b (SHg sl (2l ,15k slap iy 50 0usiS S pao dloiel (o8I (> )b
@lye T w5 5150 5o (slaniliae tolasesls 4,k

v)ﬁw)w‘ *yﬁ?loﬁabm‘ MG::)UM@‘ um%‘“"w—:—“‘)?‘

Oyl el (ool Base oRisls ¢ eloix| pole caSlasls ¢ S8 5L Cu poe 09,5 o5 558 (sezeiils N
Oyl edes ) e shos )l Bizes oRiils ¢ eloiz! pole ouSisls ( S50 oy 09,5 bl ¥
Sl el eshas )l sass ol8iils (elaizl pole oaslidls « S5k Cu e 09,5 Lotils ¥

zareigz@gmail.com :J ghumo odium g5 JuwosI*

ouS>

Alie oledlbl

oot s 1) 5 g S ol i (sl iy 5o oS e slazel (6 S USKE Sl ot iR ol B 130
355u5y 5 5 5ol B S 5l Gty cal i omwlidi gy 0 Blie T 5 il sl S b el saseie s
SRl 8 Jolds gy ansle ol plosl 565 g gl il slsosls a4y ks aeplls (g, 3l ooliinl b g 09y S
T oS s g ke 5 M (5,505 e Jlimas ol s e S S o o S oS 5k oo sl 5
59l el g ks sloil 4y plows U (g S aiges ail 3 5 wiod il wiedan (6 S diged iy, 4 BaS S i oy
Ao 10 g dunslie paians jgods (5910,5 Al B b lojen Loools ol plosl 4l lis-ludess abas 0 g3 Yo b ggomme
“_gﬁdwl,;cl Lchb)Lﬁ.u )'| loazdly oloel cubild uwl)sl (_g|).: e I PR J..l?u Lsfb‘l;l 9 8P L}l? 6)‘.35.)5 4l>)a
15 0SS e olazel 4 ol (Lt laalgio oo Ly ol WAidl i oolicil (6 ol o 5T bl o g iy Ui
slosyal, 5 Salslie (shine) oo bulpd Jolos 5| o8 ol amaiz 5 by sy (Sig S b3k slapih
sleitel (5,5 IS o Ll olyieas pyitly (Slacebl g kS 5 g aliglid Sl g Cotel 0,8 o Kb (D e
4 olazel 5 paly o Sloe 4y slozel (ledlbl 4 slozel (ol &5 slazel any Yoz 0 0SB pan sloiel wad gluliss
wiols S5 1) (glanny Lol o o yitly it g il s g Cplgd 6 oo 0,25 (T 0y 5 Sk 3 dly ot ouiing b
Sguge «eal (5 )| (gboo pal ) aizils Falsloe i golamdl byl il g oyl S ks o)) Koo dogs (lals a5 Jl> o
30 olialonl slazel 5 wials sladel ol g Cugli mge (6 piine b L)l o e g Sledlbl cudlads (leas oS
cls g )y ol Cage s Sloslo 0 ,Slas Sgmge iy b Jolss ooy g LS5 g k3, 5 aad il
il yolid Jolge aepllss Jalei 5| aSl aincs 0800 Jole S Jol (3lye T il 50 0015 pae slotiel 1 g S dza
el adlas wosal o9 b oiilg oo  Seg 2SI ol slap il (ol b su] co S e g e (6 ,Shas
s g 0 3 a8l 6 it (6,l0Bg Aie 500 S Slowl laul sleiel (g i b Ly, yiS il g o g Dlead CuaS
S ol Bl (B Sage s

8, 5T lazel leooly ay i 5 S piSH oyl 5 Saig iSH o il (sloye sl t0uiS S puno oloie] ;48 5lgunds’
JL:.;uJ)L/; ,‘o‘.u..'.rd;.a.o

o goi

ol 293

:lio ol 4 ol g

055l ol o )15 ol pl cdllone dox
> ‘)5.15 () § ed—eo ‘51).._>|
OA.A.SJ)__.AA slezel éji” g§>‘)‘]° (\\C’A)
3552y b (SeisS Gl sl ich o
o L e laadlas solseols an,las
5 e el 5 by Coppte Glie (U]
YYO-YEV (V) F &5

adlin ol Lol ggi> oles V-0 ©
s cpl lacl .l (o g 4 Blaie

215 L alhe o] s Sy oy
ol 43 5 =000 (CC BY 4.0y



https://www.dmbaj.com/
http://creativecommons.org/licenses/by/4.0
https://orcid.org/0009-0002-2661-3756
https://orcid.org/0000-0002-9828-267X
https://orcid.org/0000-0003-0367-3916
https://orcid.org/0000-0001-9166-1370
http://creativecommons.org/licenses/by/4.0
https://portal.issn.org/resource/ISSN/3041-8933

m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

5 LS s ol Jols 0l coolatdl slacadlad o oyl (938ls) S9& 9 Jloms lag sl @ (85S
B slaabanls (et 1 e & (SiniS eyl slop il dagme ol 5 el 63,5 (555,55 bl jshoay 1y SIS pas
Sl s slacusgazme 9 |y Sleas g VIS 0,5 5 b5l cdanlie g2 gz el g wiloads oo s > 5 GBaSas o le
spar sl s ol ogdle (Jliums s 4y (Sajed (5L ) Woleo anl 5| page i JUit Sl el los,S ol b S 5
Ol 9,2 51 G 950 51 gk 5o 5,3 s sl 00,5 sloml 0aisS B rae O3 )5 53 1, lasblpas 5l (o Ll anwss 1
(bl o i 0 0y g3 b g pasd laosls jlealaiul ogou 5l JelS laelol b ooy 8 e 20U, ¢ Jaamte peiiins conlin
il 5 ouiiS o oo sl by, (658 S (ol slalo i 5| (e 5 Glirablons 2ol solts oS 53l 51 (S @ sbossl
s, Ls; wan STyl iyl g cols, wgas (LS )0 wilgy so slaiel a5 Wlools Lias 55 wieadarly Sb 15k o3> Slalllas 09d oo bous
Rather et al., 2021; Williams & ) s;ls o2l,8 1, Glojls b alaly polas 5 o8 Lie die) g oo JS0 1, )b yidee Sowasly L3
(McKay, 2022

Sl as” cwl gamas lojlu aSl (ons 0uiig 9 SO (5,5 ,0 45 ool 5L ls),a Jluzos lazo (0 005 B pas olazel
ISICEL 2 JOUURSNR ZSDNUINN R C SCICSUE I CT JPSN P N FUUR [FCIU R JOICH 1SV 1 JCSUE ISR CT A P IPCH PRRESICIUFIC gRCIVEON I R
saseds Sl cbslas a4 s wilay 61 BB 8 Lk 51 e janly a5 ouS e los T alelas s 99,9 51y (5 i (Solel Slog
28 Gl pme g Blal 1) (38 5l ey Slead 5 by wl b wiad (Jpame 4y gy Sledlbl 5wl atils el Jlo
L Luly; Copae oS 5 5p5l8 (o pdy o sleiel a8 wilosls plas Jluzms (Jle slags 5l oy 4 bgpe sbaioghy (olul (e
wes als ) eanS Sy (ly )3, 6T USS 5 syskd Aty Ol Aol Wl e g 0)l0 oS Tagl g Slalauly A (6 it
6,55k 51 (S T slazel a8 simo o ylid 55 (T atealaly UL L bad e sloadl Koo g5 5! (Pambudi et al., 2021)
Bayati et al., ) o5 owlul aEl> SgSI sliad 1o Laly, polas ;o 5 Canl (5t Culd, & aealal, odlales o3l Jlisil wge
(2023

oS gyt 08T Bpan (6508, mli b Ll o |y ol a8 95800 0T iy oy (Ses Sl (il o slazel copenl
s bl olo] B, 51 5 05l al,3 1, 0y 15 ) IS g |y 5 b s alS |y S, STl Wl go sletel
Sy b ooy, opl sbradlie a5 was o lis seddasl, ob 1L Ay jo calpll Gldllas oo axwgi 1) (g loldg pyaily L Wiy
Rashidi & ) 55 oo wgmmme Sl Lals) 4 Sbl5b odlebs Jiaws uulS jole 51 S5 slazel 5 03l (5 loline bl )| 00iiS'Cs e
Sblb Sz (slaizl Laly,) o o aS wilesls lis (,)lasSh o059 10 salspll sl e gy il oren ,o (Abbaspour, 2023
(Wongsansukcharoen, 2022) oS cosis |, b yie (5,loly wiys 4 slezel 2ol38l 3 )b 5l asles co (g tie &5 lie g aiealayl
G i Ealdy 6505 UK 1 sotpe ki eoloiie] g dges 1 e Jolse 48" Wilools Las lanws 5 Jlo Sloas b o yo Slelllas o puizan
1, Jiaows lass ,o sleiel ol pl (Saoula et al., 2024) was 3 56 cos 1) Ly, cpl Gad wlgs oo 35 Slojl pgas 5 25l

3,138 oo 1 Slosle 5 6,13, slaanly 5l sinb a8 candls slaal, olls SO aSh o md (5,55 S Byo 45 g3 e

Y
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

5o bagloile Wgd jEaiio 5 Sodummy i sletiel sl (o s ol 00 cgo Jlimms b,hlb Jsoo el slaJlo o

Sloasd alox 1 Jluzms Glauled 5l slasgazme aSly S o slml sloiel (g0t b prins LLS,I L Joame codeS 525k 5l s
S U5 o calisue o JULS 1o ax Lo dr,o0 5 diadioh (sl (T dnoly S oles (5 Ly sadadgs (slgione o elozz]
eloizl sloaSiis jo bk slacallas a5 cul sols olis eloin] slaailu, Sbyl5k o)ls imgh 5yl ik oS G pae b))l
Salsabila & Hati, ) oS cusis 1) 5,loldg 5 (5 tie &5 Lie oy a olaiel ohngds g dip pguad 5 (BT Lialidl b 5l asles e
e el 6l 3Lo b canlicis gione a5 0uS sl o3 ,) 00iiS @8 pae (sl Wilg3 oo Sile s Sl (slazore b5k s (sow 5 (2024
aids o lis @Y ems ol (RoStami et al., 2022) S oS el 5 lojlo b 5550 bl 6 w8 JSS 4 5wl solitul L 4
IS5 il | L po (sl 25 5 SOelas 31 (slaegarme Jsbo 53 45k s 8yt olad Sy e (Sig 25U sl 3l 5o slael a5

=

Py 5

S e Sl Jliazms (sl Laoms oo slaiel i wge 6,5 5k 51 35 o9 eelon] E3bales 5 00iiS b yma 5 Lo
WIg5 e 8 e ol lon,S walyh 1) SV guamas drogi 5 E LSy bl ey STl ol a8l ledol ol 5 s o oS
ans e | oty b iy o5y olatel anllh ) eaiiS e b)) cselotz] anl ey sl § Sledbl o i e el 5k 5|
sile olbasly 5 s i oS lie e bl 53 wlyige %y dxale 4 olezel 45 whools s a5y o3 galyz 4 gy yo sloazily
Sblb Oldllas 4o o opizen (Phan Tan, 2024) asb acils slabawly (2 saze 3y 5 dad 5 Cude (Suig Sl lasayylas Slils
Olesle (bls)l slas yal, il 5k 5l a5 iloads (Byme pla)Sgjle Glyicas wip 4 slodel 5 (552t o5 )lie watoalal; 5 (599,
5o slezel (Jlumms slap ol jo a5 a5 ls oSh ass ol pawlel cpl (Assaad et al., 2024) wisds e Xy (5,0l 4 aile o
DS on S8 2p g OllS ple oty e il eaiS S pas Gl S| Sl lases

slazel sl @l tlly g Cuoyd atilgi co lejen jsbas a5 Cusl oads guaz lajlpl j0eb cge (izen (5,5l LY g
Giiin dyy2e3 51 s Gl ool s eloim] gloaSil g egian (hep b w0og38l Coadly 3l eolaiul oS ol 0uiiS B pas
Carbly o5 s yglih 45 el 03l i Z s S OIS G o 25 oy 2 055 Al S 395 b 355 (slags y5lid b Lalas 4
Sl Flagly, sl » (o g s S5 1) g tie i 5l 25 (sletz] Glaals, LS 55wl oo obizer 5 03938l
@ oz ol 55 ob,lL lase 45 Wge eaian (Bem 39,9 3l sla L, (Ameen et al., 2022) sl 35 51 B asS G pae
@ olezel e 5 Loran (heo laailln I lglusl STiol as ams oo lis lud S50 50 salploul jiogh .ol 00g38] slezel Eon
23 ga ks Cannoy ol (DANET, 2026) o355 31 Gy b Lok o (slos oS ansi o EALS G o 155, 5 L2iSTy il go L]
)50 §,9U8 Jo75 a9 by slojle (lgiear b 5 oS B pae slasel dap panly )3 eolitul 350 slacs jsld (0l Fodeamy L &S
S5 5,8 asdllas

ol @il ol slezel ol o o] caeal a5 cal Glojl Jelge 1 s calisee o JUS o (e anyms (S LSS
o Sl oy 31y s ST S ST il 45 3 1, 5 Al oy ol (om0l (ISR
ML Jlor Sialasls s st 3 ised a5 gl JUS 1] aleae algs 5 59555 1 B ol ity L wsiss
BB gl 25 Wil o L U (S LSS ¢ (Salor a5 Jl> 0 wans mals 1) Hlaeb] collb SThol Wlgs o b JU o ,Sles 5 loas

5 0,1 bli,l (g ie g,lol8g g olael ccolo, b dlillasn S LSS a5 wlosls lid ayas aaled .auS oloul (6 i gl 5 s in



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

il lap,iily 4o slazel s, egonls) (GOWriE, 2026) WS yass |, Laslyy cyal wilsice 3 0SS pme T LS 4y,
axgi Jlamms Glamlel dsgomms )3 0S8 a0 420 (IS CoeS oSl caiilergs alal, SO L (8 (S o4 haddas b (S Sl
Al asls

ooled oS Jlazms sladaise jo s el HIS Sl slazel 5y 50 Jgame alyl g adye 092 5 Wy 4SS ogy5ld LS 50
Iy eaSBras cudly y aiiles oo 2Lk SbLS )l CwlnST g W pal gdding (b (aoled laailas il Soguze (S
Uyame (goisdin oliialis ol a5 wlosls lis slol jsabss sl 5o sadpbnl Sldlas ains JK5 &y (Kol 5 ,Lael
slop iy sly g5o50 opl (Shuklaetal., 2023) wias |l )3 il o 1y a3 aad aslsl s g 05 4 oleel ailgs so Wiy sy ol g
b ol g slalavly O g0 | 0ails b g Jgaze b ba o sboailis 5l (g ke 005 B pae 1) 3,10 ielas Cosnl (Sig Sl L 15L
laganas) g SIS (aled (Jgame lgione CudsS (5 )5 42,25 (>lrb 09 it )3 .05 (oo S8 0 il Jloms (iled s Sl
sl A8 51 slazel b5, s meitins b b makiins sbods wlgi o el Codlids e s

Ol da)lil 5l (65l yo sl ot haus slatel saaas JSs Jslge 51 (o 4 5 laplejle o Slee (elaizl 5 (ST ol
@ glojle (2955l 0920 5 (Fmm jlane )18 eloizl  pdyiiadgiae Sl WS (ood az g8 ST Coal b Jpaze odS @ o
=leizl Eudgias oS Caulosls (las Glig Bos 5 eladal Cudgius o)l hagh waijlu oo Je30 093 (b3, ) i |, pladisd @il
S8 5 s By syl 1 6 piin Slatel g St saome Sl S5 Byl 5l il o 0005 B pas e jlarme Codgias 5 lojls
Lelse ol a5 sms o bt lojl 3,Slas Syt 3 Culd, 5 coloiz] Cudgioe STool asypr eomizman (Saif et al., 2024) izl
a5 Zewl Glojle 00558 pas slazel oopl by (Ghandour & Setareh, 2025) aisl axsls bLs | s i 5 ol g sleiel b aislys o
Spdyn 73l 5 S genS o Shoe elaizl 5 (IS sl 5l cala; solaidl 5 35 oS o5dle

adly il olazel JGil b slml 5o 5 o jutiglany] oygas cpazr (eloizl 5 (Sladl wlie (2 (Jlizms bk slas o
el slaased &b i) SYgazme g Lo o)k )3 093 SIALL I e BB (i Sz sladhs (ogasar (HEaS S pas ool
Nlgiee dp 425 5 Sbas ply lee (Faales 5 (Lo b ol Jobss (e puiSglinl oadSThol el oS (oo 28l 50 38510131
(St 28 Lt Gaybo ) Wlgi e (g peBslan] (il a5 aespe i3 2 Jud b Laye sl S Gt b s | iy 4 ol
50 dleZel o goyitly slamBl jo 4 wes o ylid oo )b glasl i (HOsseini Fard, 2025) 5,138 31 oy ,5 aad 5 &5, 4 slezel 5
Wigd oo wgains (g lwoleiel wil b 5l (oiu 1 drog g DML (g @lie 5 dile ged Sgame (lojlu sl e

Lo 0,5 58, & 1) Cote glai S5 5 ST ool wlgny 45 0 o iy (6 sy Copan| ilo olozel oniiS b e [, SLaie 5|
e Slazel 3y, 5l Wl oo ol yitie dpy3 B, 1 il ol (o A8 1 a8 wlesls oyl bzl bk o5em clalias aiS
slezel a5 das o lis (5,L8, (5,105 0L, sadpll Glad>s w5 e 4 (MOmeni Rad et al., 2024) 5o Jaie b co g
= o (Rather et al., 2021) cul 5,loby pao sloanliey 5l wip b 6 in gjlusslen g able age wols, LS o Ky a
Jolss (10l ¢ oa8ly 05 ey 3 wad aiile (ol slavely 5 p 58t Gla S jl0aiiS' S pae Shol plee (aly il plgi oo ], slael
28,5 s s 4 dog g el

Sl 5 dnmgs i s oLy bo)lil 20n 0 Logs) T (5SS 2 S Jalge colatel 0008 Cononl 0525 b

slazel ( eloiz! slo v waiiS B pas 5l Bea> Colex Gl oy sllas coalS e H IRV N U g Pl e (Jlosus

Yyy
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

5o alivs cplaee oss (o e 4 e SO 1 sleiel (665 wilgs oo elaiz] (glaaSll 1 oolaiu] ogou g b S sS4y coges
anl® glase) slul den conl (S wiloads (gas aBliaswss sla b ;o a5 ola Jue 5l puiies oolawl ¢ oyl i jo a0
Syt s Sy 9 bli )l JUIS (oo g45 45 ax g5 L slazel a5 ol Ol Qe s calisee sla jimgh LSRR Y sl s slwslozel
S| A 5 OMJ‘)J‘ U’“"))‘ 9 Slevs w.Q..S Sladlas ‘-;‘>).' B 456)5.‘044 “5)"5(5“ )‘)5 L:o..\....l.m.... )‘ @3[&.@ AL gox0 )..JL Cod
Saigh gladilols b sl Jolss oguds 5 ailyglis Joloe 55 waz slas,sld 5 i slalae jo 9 (WoNgsansukcharoen, 2022)
(Daher, 2026) ouS o logy (swlesl L2iis

‘JL...JUO LSLQIQ)'Q'J" 9 ‘-Jot.a)‘ 6&6)31.»3 )‘ o.)l.a.......»‘ 4.&....19.' w‘ )‘0)55)..' 6@[} M‘ )l d‘)‘c Q")L‘T JJ).’> )l)la ).) 63..@3.0 U"‘
" T.All’Jl Jlozus Jhl o) Lol cawnl 00,5 olonl )b yiioe a5 )5 genS g s ¢ (Sig iSOyl (6 5uS gl g9 BB sl
CotnS 50 Dol b cenl San BaiiS B pas a5 5510 0 s BaS B ran le jo slesel 5l pline mhaw (6,5 IS slixs
Ty 5 5l Calises slaas 5 5 oy b oy s5enl Liel woledlbl coblas glite glaw 3oy goiio sloogeds dop oy Sloos
.‘a.;‘s) u}A)T » um..) Sladlas )‘ G)L.M.u ‘qu » u};ﬁ‘ J.ml) asls Kodlow) 9 0wy ML@ A:‘ycso LS)LMOLO.A.C‘ d..ulj.s SMLJ 4}‘9.0
Assaad et al., 2024; ) wlosgs 35 yeie dy,5 duad g (5 e S jliw 5,0l wiols, wleiel Ll sla e loe 00l pnsS i
wlos S ol 3 sleiel slaoslivs g baawly o)l (ganed),l Liils Sldlas opl 4> 514 (Phan Tan, 2024; Saoula et al., 2024
QS e w2l JelS jebay |y els Il <SG o slesel ganlyd Laly, g sogr slradie den oLl S

bbb laccdled sely b (g boly anliy « aulvs pie SO Glgicay 1) slaiel 89250 Slosl 51 sogee im0l 11 (938!
e 5,y 5 oS lise ialidl ol 6, g5ke Glaieas eloix] sloaSis b lL Sldllas ;o slaiel iiges (gl g ol 00,5 )
Bayati et al., 2023; ) cool a8l bLs,| 5 )boliy g Colo, b acealal; ob L Slllas o (Salsabila & Hati, 2024) ol oo
0SB pas 58 5 6 pdiadsinne STl Gl glddl> lgieas clam] Colstun slazagy o (Rashidi & Abbaspour, 2023
Sjy90 ng l.: Jal..u)‘ w))AA 9 6)9L.$ w)JJJ » ))BA Qﬁl.cl.c 019,:;44 ‘Si)l.) LsLng)BL‘B X 09 (Salf et al, 2024) Sl 00 ).bUa
S50 6l g G GO SS g st sloasy sleiel a5 wms o lis o i g4 ol (Pambudi et al., 2021) cool a8 3 |18 a>g5
Sg aslllas lejen jgboay ol slasls o o e sbas ol Falslae Jolse glaie) Loyl oo ling acgomme Wb o

A,k ol diesgw Ble L 0 cuS B as sleiel i ies b 0 Wilgi co (BLEIST 0,504, Sl eslal Glae ol 5l
oiils g ayz 5l ] dalgy g pedlas codd el oo 3l it di> 4 Judog 0 Soguse sl aro o ol Rimgh 4 slesls
LTS VO TR EC R Xk P VRV K CT-X 0 L W DY PV [P SWE S p-3 bE= WIPSUN SR U] r- PR o - T PR S PR CL g -5 0W) I LN CEE St g o
Gowrie, ) la JLIS (K LSS 5 ar,m 51 el atils colS> slazel 550 Jolse YU g4 5l 09350 Sluol a5 o,ls Cosl Sloj 0354
slas,5ks (Rostami et al., 2022) Jiusus lgime b ass 5 (Hosseini Fard, 2025) (s i o5 \liv g o uSolan| 4 (2026
S 1y eassTy Jelge cpl wilgs o olsesls Jow o ¢l pls (Shukla et al., 2023) aip 4,55 olul g (Ameen et al., 2022) Lol

3k ST aalllas 550 5l Sloadly ulul 2 1) LT Qe Ll 05 Ciy a5l Steaine; (57 )z



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

A ,2 (Ml CoalS o yaily o Slos calljsls slac LB )...>L cod Glojed Jlosus ol o sleiel aS0) 45 axg5 L

P2 il (hwsiz g ol e el o calis @yl 18 oo pae Sleladl g golamdl 5 eloix| bl i g i

s iyl Sl b (8 el Gal33 ok 51Ty (slusbozel 15 sl aals o ool 55 o ity ol poe sl lgi on

el o, o Shee i)l g (s Iy o Jolas S5 w5 g &8 Live a3l 5l Laulg, slowl 4y wils o slaze!l dnwgs wales )5 .onsl

Ghandour ) wlazs 5 1,3 0l 90 cilises JISal 4 05 slotiel g (6 yidoe &8 Lo ol ; 2l yl5L Slosl jo a5 sladely 995 e
(& Setareh, 2025; Momeni Rad et al., 2024; Wongsansukcharoen, 2022

S b s (SeisS Qlb slap ity 5o caiS Sy sleiel (6505 SS wnld e pole GRagly Soa bl cal

el @he T w3 Ik sla Shs g o5 55 o ls 4 az g bsbnesls alas 5y e ces (555)

ORI H (N9

5 syl anaplss slsosls a5 o Sas, 5 S aFoe b g ool (i Cmle 15 51 5 515 Ban i 53l ragsy
s 228 (sloodls 51 5 g5 B by o Sl (RS gy la s, e 5 (o2 Slezzosls 45l o pladl S
35505y ol QLR O RN 58 5 gl 2 355100 @l |y (oloirl (slaa T 5 Laalsie palin (oo Laly) (bl (ISl 5 a8y
Dl 5 285 5y90 e it 5 S S el slar il oaniS S e slael S (sl ol 5 (onsy Joo S ol s
B ) g gl Fel B p5 olSays jleaiiS s slaiel (65,5 IS al ) b Ghay 5l gladae 4 IS1 gay 0l (2 Slegl
5 28,5 pladl A5 5 5y o TS aloyo s (slise s oosls ol 01,8 o olol nm 2 S5 (s (smstin (5550
D Az (5595 9 gl sl el oS Gzl o balsie Gl Ll

5 51 050l LS5 M (sl S g e 5 (Sig A5 5 g 251 i 05 5 5 |y gy
Ol e dpolfisls sole i slac! Jols (oS el lin .2iog (idgh Eadge dine) ;0 caass LUl g4z glils olall sole
eI 5 58 0355 olyshin 5 Jiames (ol 3 it o i S s 55 Jlad (S0 ol oS S il gt
sl et o Coled Al o aass i o ,bae ulol s GBS S Lt Sl g 0 alosl aiedam & yyods (g S diged ylides
slgFa (il aalsl 6 la et 4 (olitws Gloj U (655 Wges 9l 3085 Sj90 gl 0 &5 e 4 hleS 9 (Sodg iSIl )l b
2 G5 ased oged al 3 S Jol> 6 k5 bl 5wk gl Sl sz psghe b oS il Lsludns anlas Ve plol Iy oS
5igm e oA 5 gl (b itk Al AN (5 3505 Sl 4 sluspools 4,85 sla gty

S 2SI e slo il 55 0150 pma slazel ;g Jase s sma 5 qalr (slaolSs & s jsliias
$59 o(Saip S o i )i slaossm 5o JUb ] e 5 ARSI 555 oo 5| g (A S L
Gosls Wi Coge Baus el jlin gld > dile 5 jaass ojs> « glojlw sl j0 o wiad Gl g Co pae 5 Sledlb|

el oo @11 Y Jgaz 50 BanS S lie Slasuin il 1o )95 5 s a5 slaalgie g pedlin zl,5einl gl ¥ Lé 5l oo s gls 5

Yo
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

1y 0T 25 13t 59 slastlao sobiisosls oy b 0,515 b (oK iUl 3l (sl il 5o oiiS' pno olasie! (5551 (>,

%

Voo
sl A e slo S

SaRgR 5O (JL,..:) 6‘4'.9)"’ Al led..a;u uS).\A Codlasd 039> LSILA)LA elfa"l? c..&.;.;fﬁaf)l.’:m 9
6)“5 3LV Y. u;);'So JL.:.?Q.) tS'L‘)‘)L‘ olKzsls L5'°J'c Céud gac Py
o 4 VP an il Sl s eSSl il el e Py
R W aa) eSS s el e P
& olF s Y. iS5 03iS B pae ,lud, oRails ole cip gac Py
szl e 4 SFSe S Sl ol SgySI ol jslie Pa
@l 4 WWooasl lals S S ol (] g 8 e Py
& olF s \\% &S5 SB35k o e oRails ole cin gac PA
aadS & xS VO Ayl el S Sl cusl Sledbl oyl Laakio Py.
Gk Baus v S5 S9SN &l oBuils ole Con gac Py
@zl 4,z A byl (et JEes bk Sl e Py
a4 YA SFSS Jiezms H genns Jiezms Jo=o j5line Py
. W asl s )ls Sin 2SI & o oty Sllas e Pyt
ok dBaus Yy G iS5 Sedbl sl g oBiils cole con gac Pyo
ol 4,z 'Y Ayl gl S Sy S Sleas G yien 4,25 pde Pys
Y V. Ayl (el SS9 SI &l Jes Jpame noe Py
&k olFuys \# GRS o e S ySI o jls Kash PyA
szl a2 VP adlla)ls SeasIl bl 3k dngi poe Pra

585 212l Ol 5 (28l O 23 5l G5lste (o5 5 5l gy diged o5 ams ge i AT S jlie la Ty (o) 2

035> ol ladsis o oluoe 5l ,E Y g alfiils o Simgh o cale i clael 51V @aiiSeS e Yo ggame 5l Casl oids
a5 055 yeiie Jlo YY B Ve 0SS Lie gld o disls paizean aidgs Sledbl (6,58 5 Jbms bl « g Sl & o
2], o,ly0 calite slasliuus ol coge olyxl g sode g5 cpl sl 093 Cdled 039> 0 BT s,z 5l LT 6yl0 95 Slo
Gieo% 2l s gl 5 65l sl 4 (altss sl o3V (ostie (S8 om0 5 955 ()51, 0SS pan slozel (5,5 S
20,5 wol,8

A 297 )z Sl et las g9 nl jleolinul wd (5y5ls 3 Al LS luans laaslas b 5l e leesls
2 alae Glain WS oo w8 1) (BanS S Lie slaolians Gres 55Ul 5 (oSS GGy ik ISl 55 50dS Culoa (gl
A3l o il slo s oS b pms slaiel ;5o Jelse (37ad sl yyoma 5 b Hob sy Blasl 5 5k Sallas ol
OB aS S jline culd) b baslas (ooled aiid S oo 2yo 1) sletel lasely 5 (silusletel slas pual) oz ge o tlly (S92l
AT 5 o 390 Lty &gty s 5 S3loosly i

op bFahs O)soh baslas (el pe (s 50 05 ploxl )95 5 (gl il diepllss 3 Sug, (ull  Waosls Jlod

Aoio V) B |5 oggio Lasly, bl s alice glauS (pgs al o 1o .58 5k o8 A8 Lol o] Lols a5 00,5 sl adsl eunlio



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

Lol oo bl g pleol il dlgio & Cgmlo o (057 cloalgivo o bl 6,508 anyT 3 b ules yo ainds _mo ol g 50
A e Sbsosls 4 ykas ceslol)l (668U LIB o

2 amlas ol Jol ml a5 g5k 1085 plonl baools (g )510,5 b lajep g (iS5 g 2y D0y Wosls Jolow a3

@ obuodls ala e G aghy Sleogas o Sete Sl Sy ol (85 18 eolitul 3 50 g sloaslas colas 5 (b

D950 e

5 2151 2ol Zis g Jasl s iy el Jols LsS g ooISed Al ez slalns 51 g slaasdl Lol (ualidl jslatees
b solitul 4 6 g

Fr ey mls JpS g bosls et gl (Julo anlp 0 Kasgh jetae S8 lie Gyb 5l s pdy Ll
2l Ghmgsy il g BaseS e sl Sy 380 oy al) Gayb 5l JES il S (lael ) ) pFaLS S Lie
(gl Olaliue (6,10 &b ) 6fmwt g bosls Jolo 4 6)515; Jolse JolS (giluoiuce L IS bl (izmon 000 5

A paals gl 09> Glaastie biwg it il 5 Llow laclasly
waisly

GITAS al> o ds 3o, 5l 5 s ysS g gl il aiepllas oSG g, bl a8l Lisludas slraslas 5| fol> sboosls Jodos
51 oaizl il pudlis )] (o g &8, i ools (5,915,5 b ylejen Judo a8 ol sloml ol 5,13850S ¢ (5,970 (6,l350S L
oduwo oy 9 abac Vo plil b ol ;o 0sh Jols gk glil b wioh anslae was sleosls b jeiuss & jg0d axlas ;o
28,5 S oyl Gl Lailg, 5 (ol sloalgie CIB o gt cogtie Hlisle dassls
PS> glias slbasly 4 baslas yis ol b a5 el slasesls 4,k o esls Jdow al> o cpinss 5L (6 ,l050S
Jol> loosls «s i (o B i 9 iyl o cnl 10 (VN0 (gl ital 5 (m)95) Wb oo gl ol gl pualie 5 00 s
> o cpl 5l Bas aes o elas] canline 05 G lobiae Syle b pogpio 12 Gl g 00,5 owyp b3alas O g0 | baslas
Silwosly 5l ol imgh 40wl o] calisie olal 1 adgl g gl sl g addllas 390 odsas b bas e peplie  oles olulis
Calls ulol pas a0 5 #lsel 5L as a8 Wil oplasis j0 ol Jdog g andllae 45 o (piis alas o e doaslas JolS
Jolge 0aiiS 8 pan slazel oo aily slo Fhg o sl g ailyglid Julse Jold bojem ol ol gamasl Lol oje> il )0 cegpie
&y97e slaalgio (6,8 S slie cddol (guindads pl . Wiogs 0SB pas slaiel sladuly g g jlwolezel slao ol FTalzlos o sl

! Credibility

2 Transferability
% Dependability
4 Confirmability

YV
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

Y Jgu=

bwﬁm)/owz/jm/)é lous )=

eA‘;’:Cb:'d...:l SloaS diges 5b leas olaws (SOFR 09>
9t 4 sleiel (5,50, Cagr Il iy ol (gogar m e ) cblas (Sledbl conl 'Y ol g ailyglid Jalge
Sy bbbl bl (Oledbl cudlad ()5 kil Al wlas coaS wolaiu] g \F eady sla S

sl
0didg a4y slael o yaily o Sloc 4y slosel (Dledb] 4y slozel (ool 4 sloze VO 00 B pan dlozel slel

Ol ke o yaly & ypds ¢ 0yilgd (il gy 4,28 (T 0,5 Kim b VO Salsle g glase; Jolge

L bls)l Copase og i Glaiiy (0555l «ledbl cudlas wleas coanS iyl sl sgup \# Slwolezel slas ol

i

o, e closlo o Slas Sgug ey b Jolad e it (g oy ey 3 1S5 w3 il Vo eaiiS b s slazel claaaly

|, 00tiS' S e olatel (5,8 IS aid 5 egiio olol onizl il b slouS wad o canlin ¥ gz ;o 45 ais% len

S 3l g Wb olulid slasel (Lol sloanliny plgieds pyath la Sy g Sool «(659ld b Lo o Jalge gy jlaamo oo by

5632 St slavely jladine; (e Gladpaly g e Jolge b Jolas o gamaiz ol S Glyieds 005 S pas slatel S

Jelse 51 slacgame b o a5 sl o] g gtz (sloaydy o0iiS Gy olazel aS ol olis loazdl oyl it aslis Slojle
255 agama Jale Sy 4 Byo | T Bl od 5 9,10 )18 e 5 (s ke o0

ol 55 plool oy T olee Lasly, iS5 asline madlive o slejles G b (5570 (5,505 Al 1o 5l (cloaS gl il 51 g

Ol 405 JSb Ghegl Jae adgl LSl b siad (aoplojle (casede ladlgio JB j0 SouS L baiye g Laepa slans al>

5 Sy b olealsie B 1o 1) ouiST, peslie doools yaims damlio b ,Simghy ] b 45 sl ca]b (g 570 (6 J050S (S0

23 AT N0 sl sl 5 (y95) WS (00 e s 9 ol sl oSl bl 1y o] e Bl T g 00,8 pléol oS e sl

slopiily 50 0auS' S a0 olaiel (Lol slul lalgie (nl .ol (5970 dlgie V) gl 4 i 5L S A7 pottne Jolow 2> (tagh

sl el 81y Sl 6,l05085 Al o 10 (635 1 dlghie (5,5 IS sl p3Y a9 00 S e |y (SS9 STl bl
Y Jou=

(S)970 L;J/Jfﬂbﬁj/auLﬁg/);E;;u/‘fjjm 45[‘”4}";"’

gy sl o s by slosS [ g ) (S )90 Aghe
J.c Lyl Sledbl Sk o cuga >l coledbl 5l cblas wsls ol alyelid colu g ool

Sle s s550mly s s lielol CllblB (ledb] codlad (leas coiS cosliinnl Sl g eyl glacobls 5 cuas
(S5m0 009y sl Oledbl Laas sl lebl da 26815 o codel ulus Cal & Sloiel

S50 0y Sl ogr JolS cedlas «ledb| coxo Sledbol 4y slezel

S y97w oy Sloas Ol o Slee oS yligebl co i3 pyaidy o Slas 4y olazel
(Sy97m0 00y S rdiadging wdlis waidyd lael 0l 8 4y slexel

laie; oyl Py Syt o) phe 5 eilsd es i 4rya (T Wy 3 S late; byl

Falslae Lyl s olazdl Ll s 8 Sk ) S0 apos wlinls Falslae Lyl s

o ol 3 o N g UV TR PIPEPL C IV LI PR ES S SO W SRV P - g Slwslezel slas pal,

63,5 slasaly Ay b Jelad o5 loldg s 3 1,5y 3 aal S)loby g3y > bl

Slojle slasaly S g s (0B o e (6 i ols, w0 Sl i3 Slojle slasly




m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

il jsld Jolse (yloo Jolad azil (S iSUl b,k slap il 0 0aiiS' S pas slazel a5 ams co HLid (55970 slodlsio o)
5,Skas 4y slazel (oMbl 4y slazel wopiol 4y slozel day jlaz cslon ol 55 ol ke o panl, 5 aoms Layl s eoyiily (ola S5
slael 5l ol (gladsly 5 e byl oo (labaly (a5 5 aimo o S5 1) dalllao o 50 00y (ol ais ouilig b 4y slael 5 o,y
oo al; a5 o 53 s 18 3l cou 1) slal cnl (6538 51 0526 5 S wiilyt oo Falslae 5 (slaiany Jalse cmmizran oS oo L
GHITAS dl> e cfrezxe j0 S o el ) Collae slaaely 4 oloiws g sleiel Coali s o S e Dlaladl lgieay giluolazel]
$@30ksle bt pe sladlsie 5l pomaie Slasgome B ;o 5 a1 51,8 0aiSTy pealie mhaw ) g% (sestie LSl 0l carge (5950
L85 )3 Gl 6 l50S Al e 3 gl 2l S (2995 5 655 e Asie gl Al Sl LSl (nl 09d

odsin (gloaz LSy b ,Stngsy o] b 45 ol sltsosls ap,lis )0 baosls Julos alo o 0,31 ¢ bl (6,508 al> o
Al yo (pl )3 a8 (oo e e SR szl o B o) lealsie ol lee Ll g (plulid 1) gl (635 re Ashe «sj97e
al ol sl wls g asl s |, bools sdas i cymesd oUlyy sl azils boalsie ylos b 1y BL3 | o it ayl (635 po alsie
(YN gl il 3 CyarysS) s IS 1, ookdigel e

ol s 655 o Agie € S Sl ol 5l sl iy 4y 00iiS b s slazeh a8 ols (lis Lol iagh closls Julos
Slasaly 5 Cusl oS JSS anli 5 0og LU ;o dlgie (al b it f b prfiis & jp0a saigl il (5 5700 sladlgie oolos
5lg aiiS oo ol 3 1, slozel byl aiej e bl plyiear ity sl S 5 srtel cailglid olse gms S 51 aliS (o 0 |y
5° labaly 2 gslaslesel slos pal) (rizren aS (oo w1 Jelse cnl (I Sl 0 Sl lae g slaree) Lulpd oo (s

g o e bl g GBALS G rae gl cudne ladely 59 4 slezel (6,5 S (Coles jo g ails slezel g
F Jgu

S Updo b lodlyio LLs)/ 5 0] ()5S alis

(03558 B pas Slazel) (635 1o alsia b bLs )| be 5,97 sladlgie (soslol)ly anws) bl algie

slatel S USE Gl adyl e olx Pl ol 5 CohS gl cle 5 el e Ll
OA.LJ.SJ}.@A

005 3 pas dlezel Lol slal oo L Sas a4 slezel oo jaily o Sloe 4y slazel (ledbl 4 slozel el 4 slozel (S 597w0 oy

olazel olool anT,d cixds b cogls pyiily Oppds ol e g yileB eg e 4y T 0,5 Kin b Slas; Ll i
oslazel p Je bl 31 oansS Jyoums obal Loyl i el I8 Sl iy o) S50 dnogs wlads Salsloe byl

00S B pan dloiel conis g Gialidl L bla )y pase caledlbl cudlas (leas CobnS Sgupy ol (5 ) ol
& e
0diiS B yae slazel (6,8 IS 5l Jol> b Cuje 5 Slosle sloasly pyatly b Joles (g by w5 slo,lid, EXVIN

8,

Samaiz 3 gy owny o (SeisS lil slop sl o 0anSid s slael o5 aes o i lodlgio oo Lals, (oo

s slazel oIl ol 3o 0,8 o U5 i paoe sl yely g Al Lyl wglaies dagl o o Jo Lyl (o yoians bolss 51 48" cons

yvya
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

1y 0T 25 13t 59 slastlao sobiisosls oy b 0,515 b (oK iUl 3l (sl il 5o oiiS' pno olasie! (5551 (>,

!

90 ,Sas Sgntr Zuled 5o g pyiily b 5o Jolad gy (5 l0lg s> slo)lid) (i3Sl sluaiis (oolS g5l S lgieas oadsolny]

Oy Jo 1y 5l Jol> slaandl 3ol ISl Gl (6 I8 a8 al> o o 5oy 098 o0 Jlozus sl ) S scns gl c0B, Co s ol

53 0Ll 2led (cogeie Jue 9 (oeabhl 65 (b Slae iosz)la cul ol SO, g ol 5B 0sz ke g e le ol B,

Hgd oo (ALl coalohly o8I So B jo bl (TS I Jole glaaidly ()5S 5 gl Bl slenesls ala o

Ll dlie (gox yisu

Ll slaizo; Bulyd o5 p9me oazay e Ll Jold ats (i 1o 1y ngsy slaalsio nbo 5 53550 Agie oo s, 55

(3l sl 5 my95) o oo iyl aalllas 3550 0y (6565 ISS AT Sl pmete (S9a8 5 WIS (o0 (et Laotoly 5 ooyl Salslas
€ Sg,Sdl SbyLL g ,aily 4 0uuS B rae sleieh iagh (635 0 dsie baslas 5l Jol> sleosls Ll bl 5 (Y0

AT G as |y goasie sladaly 5 418, K5 aes g oy e il sl Lolss 51 glacgomme by olss o algie ol o ololis

aad o slid 1) Giegh gleosls 3l eadz! Bl cealol )l 66X Y i o ls ol jen 4 laylojle o

Y s

S 5 sl olevools 4y i bl o (Soig ST DU L (slop dil o 0uiiS S im0 slaie] aalslb 555

(Lidg3s 2les Jio) )9 9 pslyids] alalyly 59!

aiiS D a0 59,9 sl S529 g

e il Sind s eleind oSy 822

@olaBdl g solg e ﬁ

0 SleMbl Casial
8 e 0SS puro dlaiic]
i Pl S bl el P
AL slazel wAble slazel
E_% SAedlel Cue @ 1 ol o ' il sl *
Cdlio o gy Glsabl
@\D eaaly 1 eolizul culls Cadlad o [Ov e e
L ) Sl - ke 425+

A
1
Salslse bl
b g B, e - @
Loy 9 Pl Jelge éié
(i 9 bl yy Cadlaw prj 01315 S petn F Sylas Gpuilgh)
S (s b cha) Sallae 50U

o ———P (Sl il

sl g Lelazal Ol,ob @
(Sl o pelainl sloaSads (lp IS Ol has)

ol e LB copase

h
- P30 9 gar rgSonadly

yadas Jola3

Slblo)l il -

© $ileslaicl § CodS Cupie
¥/

e Olods CarhsS 3300
Sledbl ;3 Cudlad
oy puy> g Caskal Cughs ¢

— .

e 255 s,US) dauwgs
(32)3 1,505 )5 2uad Glulél)

(Syuian ado g (51589 Cugdi

U 9 Jales syl
(it Jaled S5 @ o)
(3352 pugead )15 mgas)

JBaaus e g luly 5 3,
(Il amags caal,s 2dy)

e @

%

ed

ol B Cuje g 3 )Mas d0r A

anll

>

54

— Basly 5 B3yl ol B oiisoae slaiel ol j9me



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

S5 Az g Sy

ahe ST 30,3 5 Sy S bl sl il 53 005 pma slacel (5,8 S a8 s B b 2l gty
ALy s (502055 |y L] (gloyly 0AiiS U5y slael a5 ols lts laazsly s olowil litsosls ay )Ly iiee ooy (o5 S 1)
5 Salle 5 lavee) Lul o o ity (69,Slas sla Sy il sbd Jolse 5l slacgazme Jolad azmis ;5 o ol gamaizr o Ligy slojle
Ot Olrear oty oLl 5 CuaS g ailgld cale g g Catel woadgl Sl Joe jo 08 oo IS G pnoe e sl
0aiig,8 4 slesel g oyl o Slos a4y slael (leMbl a4y slazel (ol 4y slozel a5 Jb> o casals Lol slazel (6,5 s csI‘ Lyl s
el g Dl yhe g il syt a4y (ol d ) S izen iols oSS ) eatiSdpan slaiel (5970 odsy Lol sla
ool s ololid Falilae bylos olsiear olamdl Lyl o L)l SLk oS00 apogs «links 5 glate) Lylpd lsieds oyl
il 5 Ceans onimodil,] (oMb ¢ g5l 4y Cors 00iiS G pn lased iyl 51 T a5 Lagme o olazel a5 wms o bt kLo
ol JulE5 saiig 8 el b 38 ol 5 1y 5 Sl 5 950 ol il Sl 3 50l 01,50

(T oy 5 Lo 13 .09 00 By slaiel (6,85 S 40 ail gl Colu ) g Cotel (ol (i (g i 4Bl puies
il b oliabl Colls 5 bools Silo e oot SleMbl 5l Eblin sy Copiol &) Coms lipablpde by 43 00iiS' G s
ool gnats Slalllan Uy ol asdly oS Cinds | pyiily S 4 olezel Wil oo 6,58 (6 ] 51 STyl @isS y sl wlis 1,10 41,8
B0ls Lt o Sas o PAMBUGI wilos 5 5 me Jlizmss loas b Jlagl Lobes 5 o5l oy (60elS (gl g5ks 51 S T, olozel as
oy Wlgicse Slatel fal3 5 0o ate G (85t b Ll Gt 8 Shas 5 (Suig 51 St (58 ey o olael oS
ol slaiel 45 ol 00l (Lt diaisn glocsslid 1o0ls cyaizeen (PAMbUI et al., 2021) wiS Lugus |, o y5lid s iine Sloss
5 45 a0 e ol Daher Do el 00l o sleiel £a050 45 55 (5,9l8 395 aSLy (s Cwods caimadll | el x4l LBJ.@
b S |, HEAS G pas Jb) o 5,5 wlsie ol ladl sl S5y STl ogm g ailols 4 slaiel wlge egian b b el
O g a5 Cudls (sladsl sl s ) cobo g o ,Slas 4 liabl 5 555k8 ol 5 3l 5k ) <ol (Daher, 2026)
ble wiles gagae Lisw il (g lwolaiel glo WM L

oS o 555nly ety ey lipalol B cosliias] g Lol e yitly (sonblB 5 CuriS a5 Sl i gl LKoo azdly
0dS B pas 0,5 e (G Sy Ghaie 5l e e |y ase ] aiiis sleiel o ulc Lyl s jlo,Slee cdlads ¢ loos
55 o i) 1 a3 ol Jales kS Gl 5 oSl ik sloles] ol By 41, il 5 slael llE Ygans
abee Gl o @ slazel coll 5 Srols olazl Jlait il jllas 08 5 Fidmobn JB Spmmaie pyitly jl oolitul 420
o |y i 5 lolly g slazel wuls, wilg oo calises sla JULS jo (6 i aryo (Ko LSS 45 ams oo olis 50 GOWriE (slaazily
oS MeKay s Williams . cmes (Gowrie, 2026) o,ls coeal alal, opl )0 56 (i (o] (LS ay,o 9 amo 1,3 R
asl « plpls (Williams & McKay, 2022) wles S 58 ,me (5 yiin &S lie oo slooislig 5l 1) sletel g oaisST ol o3 aloas
Cagi Glay 5 sl pyiily I (s ynie 53,5hos 41,25 Jpamme s3bj 9> b 3l Jlzms il 5o sletel & a8 e anl ol> rags,

3l @l ST LB 5 0ad L ey «DLSL (sl ilsy pyinly oS 095 o0

¥
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

5 ey o, Slas a4 slozel (Dledbl 4y slozel ol 45 slaze! Aa:)LP lolis ol yragh oo jgliws o it 5 S
sebas |y Sglite gadge iz T oy 3 sletel Colild o)l 0 gliad alSin 00iiS G puan 45 a0 o Hlds Al (] 09 00iig 8 s Sleiel
05 el oo 5 Cledbl 4y slazel w098 o bgspo o yiiST 5 5 Waools 5l cbblas 5l liadsl 4y cosal @y slozel .S o Dbl Gloje
9 ‘03...4‘5;! ‘Su.vl.u )Uaa.“ S0 Sleos 45|)‘ u...lalﬁ 9 (5u9§.>uula ‘ul.u )l ‘D).D...l.' .))S.Lo& aQ \bL:H.C‘ | )‘5.....4‘ od.wﬂ\j‘)‘ ULC)L]O‘ u.»ﬁl.a.w 9
Ls)...m.o L:J‘j)ju\.»).' ‘\J\JLO.».C‘]A@LLA ul...)o‘l.u‘;..im O ] .on).n DJHSM).C LSfubng—Maus‘M UL....C‘:UOMﬁPdJJLo.&‘
J.:‘}J‘sa JJGA u&la)b UT 451)‘ 09.765 JBM )l oaﬁfd).mdf@bmtmsmf 4)).79 as wals ul.ma u‘)&mjshuklaw‘ L....u‘)p.b
4 oslazel a5 wlos 5 05T o 5en g Assaad . xen (Shukla et al., 2023) sgs e %, dad s g Sloiel (6,5 IS5 @
Q5 essS | S0sie polie 5l gl sla ol oS 5 A (g oo 1) p iy 4 0SB pae S slazel «ulul cpl et al., 2024
Cansly T

Jloms b (o ol Coenl Pl 20 ae g g5k a5l 50 slesel Lol slal 51 S6 lgieay ledlol 4y slasel Slobis
Ol Y cld b calw (bgod Lol b ccand ¢ Joamme Sledbl o 1) 095 Sbj5)l 5l gob) Sidn 2,5 peead 5l Gien 00088 pas
Sl 3l 610,85 (i bl oaiiSol o3 L adlie ol Sledbl aS 90,0 WS o Lo pyaily 10 09290 Slaize ple g o )8
lgore a5 aoo oo Hlis Jlozus slgiome Sb 1L ass o Rostami slaasl, oS sbxg! Jlagb slexel e Wlg el 35 canlie (3
Rostami et al., ) ass JSo 1) (s yiin 5 S g Gl 5o bls)l ald 5l cidu Wl co 0SB rae slp (), obml &b 5
Gblig 5 o8 lie a4 aiiles o Sley Db yL slacdled a8 wilosls ol 1 eloia] slaaSiis 4 gy o Dlalllas (Koo (59w ;51 (2022
g on Dgme 085S B pas slaiel slaiis glixl 51 SO asl ccand blil Sy S ls).a ol Jaw jo Sledsl

KT (S iUl slap ity (6,50 sbais sl Coenl a8 ol Slolis slesel 51 it dm Glgieds 55 oy, as sleiel
ey Sl 4 0uiiS B pas Cal e g diiied Dglaie Codgzge 90 0dlig,d ¢ p il (Ml slaols 150 5l s s 5o Sl oo
5 Obyiee Olykas ¢ 9,8 Balgws gamas, glapllas ( sl b e 100 wo i ol eailg 8 SO Liel o)l o Lol cally asils slezel
5o olazel oy lis 4 Cosl g Phan Tan 2l b ol asl wes yialS 1) oledbl o lapae aily oo 9555wl slo )5 g5le
Phan ) aes mesgi |y samme 0,5 duad g St Sig yiSI1 Glaoaslas Slils (s i &8 jliw (Lo bLS 1 Wilgs o iy T axel>
&S walyd 1) ol i) g Cosds | Wy oa slael Wl e gyiie b el Ly, g oS lie (uzes (Tan, 2024
slezel Cobls a5 wiS slm! ol ,5g5ke sl aSl sl slazel LB og5 b s p el «opl b (Wongsansukcharoen, 2022)
a5l 2yl 5 eanlive BB (62t sl 5 o] po Jleb S aig 8

S IS slare; Ll pd oyl Sped 5 Ol g Gails et iy (DT Wy yE S8 a5 ol LA (pizees b
ol ploix] laors 4y Sl 00 .5 o Ji..:)b 50 03iS G pae jueloleel [Ld, a5 ol )] Silo 4l ] Qe oo JoSzs 1y olezel
Gogaome b e 4y o dinl a5 (6 )5 L s lae (o el ails T 0,5 5l oamie (3890 (slads 5 45 (63,8 .l atunly g S 9
S LSS Gl Laslgy 4o ol B Ay B g e Gowrie asl oS Shyally slazel § Sy 51 (Fglaie prlas Conl ;Sas 10

&y 53 dlael 35 dealasly bG8 Koo (g 5 (GOWTiE, 2026) WS o Colem aml Cpl 5l s loly g sleiel wuls, (UK



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

T sleel 33,k 51 T sl 5L aS wols lis o)) Ken o BaYAtl .l o drwgs oo Luly, 5 0digd )| ,S5 (slads 205
2Ll sleols i p ogs sl jo 55 Abbaspour 4 Rashidi 4 (Bayati et al., 2023) wis’ oo o bLs )| (6 yiin ol b
oS 313 o 3he 5L 40 (gldie) Ll ool plu (Rashidi & Abbaspour, 2023) wles S ST 6aiiS'G pas s loldy 4o diealal,
g s AT e il sloog S Laugs aigka Lo ity alive laladl > a8 aiiS

S92 Ldle S Glaieds Wl co el ol 7 skae sleel (glatie) bl 5l (S5 Glsisas gty slaaidl ) 5 e il el
Sllas b aets ) 35 p il 0, somitions 43,25 b JalS M 0S8 e o Sloj oyt 1S oo (il 2alS sl
Jolge a5 wiols oylas o, e o SA0UNA wlatesls Lo o slazel L 1y 0assSTyol o Shas 5 (6 piycadsine ciylojle pgai 45 Sl guens
(Saoulaetal., oS Jows |y Lulg, cpl $ilg5 oo b &5 15 poal 9 2550 Jlo Slods 10 (5 i ol (6,8 S5 0 slezel § agas
S i 5 oy g olazel b1y plojl o ,Shoe Sgups 5 Culs, g oadSTyol eloixl culgins bLs )| 55 Setareh 3 2024). Ghandour
£ 0SB pan sl p ety SO eges jliel aS was o ylid o smwn (pl (Ghandour & Setareh, 2025) losls 1,8 axg5 550
S e | slezel (bl plablpas Lalyl 5o wlgs o 5 W3S o0 Sbml (goms) o8 (e

ol oy Saltlae Jelse Glgieas golatdl Ll pd 5 ol p )5 SIS ()08 avog linds (285 (gl slaasdl S
e SIS il S (2 e ol el Adoas 0055 S e slozel 5 il (sla T e alad 45 wms e i else
(Hie 53 095 azle slael £alS L cgllaal sladeosi b oS giie slasjsssl b agrlse &9 53 ol (S llae 8
& peidlin] bk as ols Les HOSSeINi Fard ags aums 2als 1) sasSTysl S, ailys oo oloal anl 5 Cudie slas 95 5L
Hati ; Salsabila slaa:sl, .(Hosseini Fard, 2025) o3& 517 Jud oy 5 suad g oip 4 slezel p wilgs o (6 ydin 5 Lo 3 )b )
ol p oyl (Salsabila & Hati, 2024) wlesls lis (s loldy 5 slesiel o8 Liwe ol yo |, eloin! glaasle, Sb)lL (i 5
9 %S oo 8 (S e A, Acgazme ,0 00g58] CuaBly (5y9li8 5 lbibie ( cleixl slaaSis a5 wols ol oK 5 AMEEN
2 oodle Jusus slapanly o sleiel ass ,o (Ameen et al., 2022) aias JSo |, (FasSGpas slaguly 5 STl ol oo
Spson 5 5 il gel e Jlims Slbls) 5 olainl SML! ol ) e 475
ERPSS TR UV TFR I [t PICH PR ESICIFIX SRYVPSINCIICON DU -3 DRV SSVURP S RS DS B PRYOPS RV SC TR R B SR o
a8ly ol S S g ools a3l 1) 00iiS' G pae sletel Wil oo 45 Wog oo pal) alex 5l s i b LS| S e 5 (o955l
ol sl anl s 5 aseie Slaladl b b ol so b il aSh eons Cu e S8 5l 2, el slonyay sleel a5 was o yLas
ozl Ly, o paw aS ols oLas Wongsansukcharoen aus o a1y ofass ool 5 credin sl idgs waled 05,08
(Wongsansukcharoen, oS’ oe cuogis |, o i (5 loly wip 4 slezel G,k 5l (s yis <8 jLie g siealasl, ob,l5L (6 S
Assaad et al., ) wols ojlis (5,loly anwgi ,o |, Wip a slezel g o8 L wiealal, ob,l5L Li& w0 ol Kes 5 2022). Assaad
Sy k8, g eleint SbyLL ol L3 o wilgs so (6 yiee slazel a5 W55,S 5,35 o) 5ea 3 MOMeNi Rad . ixen (2024
CadS g Casal 45 09y dilys 5 25u il Slej (o5lwolezel slos pal) cazs o (Momeni Rad et al., 2024) ol acsls ool i
DS Gl g ie b Blad bl )l g alal) co pae b1, (8

(2 8ly Q)3 Wy > dad il8l emen e (6L, sladely 4y calolx) sleiel a5 ol lis yooren gl sleaidl

P Rather Syl Slgtren iy Sldllas 3 (glos inS ads b asecl (1l 09l co yomie ppaly b iy Jeles 5 (g4lolg oy 5 1SS

Yy
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

(Rather et al., 2021). wlos,S 3,00 (5 yiee (5,12, (5 0oy (slaosliy 3| sable agad 5 culs, LS ,o 1, Wy 4 sleel ol Ko
Phan ) oS cogis 1) cute (Seig iSI1 lasasylas Slds 4 Jled 5 oaze 0,5 duad wilgs oo oledel a5 ols oylid 55 Phan Tan
e ol 5 (Shukla et al., 2023) wlos S anb 1) 0y ,5 wad L slezel g 05 43,56 bLs )| o, Kan o ShuKIA (- cman (Tan, 2024
S @i Sl G (G 09l 48,5l o (el ) a4 pyanly Gl gt St bl R sl oS Gl Wlg e Slazsl
Pl 5l 536 vt Gy sl ol (Solel a8 cnl slazel (l S’ o3l gllae | pricly Sleos 5 3 sla Sy (31t L
a3 o a3l | alal) polas g alolas

@ gliws 5 Slojle o ,Shes Souge syt i Joled 4y Wil oo sloiel a5 wisls plis beasdly w5 L8, 5l 18 (ol 5o
ke S 4 Daeatly 50 Wil e g S Sjiie (LAS1E o 4 dgame slael BT 45 am0 o LiS ATl 05 e () o
oS 5 oniS ol o))l sible ages b ol e sloel a5 wilosls oles MeKay s Williams et Lo Sgens sl slabal,
a5 Wl oS @SSl s seala, b l5L ldlas (Williams & McKay, 2022) oS’ oo i | 6 pidoe &8 jLine cloas
Rashidi & Abbaspour, 2023;) was il |, gyie L oakl, plgs 5 g bly adly o olazel 5 oo Loy,
slassly 4 slazel 5 )b 5l ailes co o O 0 emme i), slo,ld, 5 eleim] Cudgiu (onl 1 (558! (WoONgsansukcharoen, 2022
5 hg 0, elaiml Cudgivn loe BLI)1 L5 (6 i slazel a5 wols plis oLKen 5 SAIf (e gl thisd e Cotie 5,l5,
6l po aSLy 6 e b BLS | ogllas aaly G Lsas slazel o) plo (Saif et al., 2024) oS’ o ) cogeo 2k o B pan sl i,
Sgs odmline pyaily OB Cosdae g Dol o Slee o ol Ll Qilgs oo aS el (g0 0l

g a8 )8 s o aiepllas a8 SO laieds Wb 0SB pas slesel 4 was o LS pols ragh 5l el Joe cfgeze jo
4 O o e (e Lasl p8 S o o3 1 slazel bl adsl yies p ity slacobl 5 5,5ls cila el wile Je Layl s
e 5o peal, 5 1ains e |y s3lolatel ainld g b Sad sl e Salilae Jelse tish seds Jamo 4 o Jolse ol
b0 e sl slaaels 5 (5 e wsklan (slalid) 4y ot Juolo olozel wul 5o 5l oo palyd |y olatel Ets 5 s oIS
Glalal, 5 elaim il gls slaas o 5l slasgame b Wi ;o 1, slael a8 ol Sonlon i ol hl Slool 13 Jsos b shaie o
Daher, ) cul a:3 5 1,3 ST 5,90 DANET aslllas 13 008G e Jli3, 40 sloiiel g aiadion (slacs sl Lids iges (sl S o anlllae
sreabal) elazzl bk Ol 5 GOWTiE, 2026) Coul osls (Lis 5, loly 5 slazel o 1, alblSann 4,50 iis GOwrie 2026
Bayati et al., 2023; Momeni ) wlos,S 3,50 (s st Ll 5 losle Sloladl slos sogeo Loy 4l | sloiel 35 slazx| slaail,
Coxyl> oo |y yolie pl aS cwl ol jo ol Jow esg38l b5,) « wlel ool (Rad et al., 2024; Salsabila & Hati, 2024
Olysas aSl o jite (5 iie Olyioas 45 1) 0aiS B ran slesl 5 wasa J8 R0uSy LS s Glhe (T L sl deaiaa; 5 a3
S oo G (S i g loim ¢ Sledlbl il ) glid i gST G folss wely

31 egs laosls (st 0,5 )8 4z g5 590 Bl rend g ki 50 Wb 45 09 olyen plaCadgace b Sl hagh
Gl Hlaasie jnds g SThol s, OBl Gows oozl el Jaw e oplpls s 910,85 ol g pRails 5 5 b aslas &b
Gl T a3 5k s 5o andllae (pgo .l 0t 0,15 (5310 g o 018 50 Jine & jg0ay JBlie (EALSS pas prine oS0y
BBl 8IS el Al Ly, 5 aadsho g ool (S ik ool ailyslid 5 s (San b olotrl oLl la S 5 05 plond

rhio 5 25 Coals pgw 0,5 O g blLisl Ll Jloons sleealy glgl den 2> b o,giS plo 4y Jos peiiins pposd 9,005



m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

saslas 5l oolatwl (yuoren S i p2l,8 1) Hloy Job jo sledel s sy b brdlgae ol Laly, ol (6 S oslasl Bl iegss
S8 Cgllas slagewly @l 4y BausS s lie Jled g cased il p 5,900k )....L cod ga U ) leansl el S azsly iz luaos
S5k ST gaga (LSS slal sl (S Glaisd 51 6,500 sleeg,S 09,9 ¢ sk gladl 4 oliiws 995 b g ol sols

gf)).' 6[.&4)}0.1 )l oolaiul Lu 9 g)JJ.u 6)50)L.\." )‘).vl s.i) L OMC‘)M‘ Lsa?.e‘.fbo JJ.A st...u] le.mw.msf o \)5....4‘50 ol.g‘,.m...»
Llg; 5 yloline 5t b 058 i Ltel g 93T (65l le c¥olas (s3lodue 5 ool (ole Sl polis a3, 5 QS nSS pan
T I 5 s du 25 5 5 15 olFaus oS 5 b aiseel Glalllas plosil 055 aseie laosly g oo pual) wleiel ‘csI‘ Lyls le
ol 5L e ol Cglaie glgil ks slo,giS [0 Jow lawglae cw)p a8 wal)d slaiel wnl 3 5l g pral> Sy wilgs o 5
ol 7 0538 Sl (i, Ty iany & Joe Sy olan lyion Sloas slap sl 5 Jlms 6L (sl elair] slaaSid
W, (Sl £e o S s slaglay (S, STol (solys slezel (Jlions slgw aile ole e 85 098 oo slgiiay
055 B (o 9550 (so9a> o 4 bgye oGS 5 o )5 Sl gans daclioa (egian (hgn (T w5 0 ce S
o Sz ) Gl e b mdd (o g bl 0 > Jlaie slaas o Jab (o 4593 slazel 45T aime lis ailei oo ju Job lalllas
LS ol QJ.:. Shgods |y gsluslaiel asine OMSlaw  oidu 3l aled o Slows sl iolesT g Sed oo S5kl

§ 5 e 4 by Sy i | sloslasel sl (Kiip S il sloe il ol sy ol ol
S, bl g Cogn 5>l il codal daosls 5l cblas (o jeiun (6,10 ke jo (ol day j0 WS Gl o Slds pladl SO Ls),.a
g «Dloas (55ll 5 e (6 )5 Lail) oS WL pizmen o paily L0gl &Sl) g BB g JelS (uBo L YIS S cnlw
byl cnly BB g Bly Sl oles () Boiig b i, lael Glas plls olowl .osms W)l 1, Slaii a4 wyiwd g 9,5 o8
oolaiwl «mloladl 1 LS jo s iuli8l 1) eaidig 8 4 slaiel wilgs oo caliie (Baiiig 8 b (350 0,95 5 9 SLIKS 4 0655ewly )b yiio
a3 )8 S slazel wilgs oo (6 e Lra> gladol >l g 00,5 5l G 455 (6,0 (Dleds (g5l pastd (g i b bLI Sy o )
ol iols; SLSL mals g oS ol sloygo jebas 5 1) sleiel sloazls b ol poae . aS baws Gaeasdy Joles 5 g loldg s |,
2hlas slazel (Jluzms lase 40 15 005,50 Ll 0 plKinsg) Jlaie oo slgrear |, cusel Gla 55 L e slo,e5 5L oSl

D9l Bl ek yusdy sl (285 b Cgllasl 4y SO 31 o el S Lol 0,5 o0 S
&l o)l

3,100 0929 28l ol AigS e « ol dslllas ploil jo

GSM' ”93 C.J)L&.o

20,5 Lyl Gl 185 Batn g (aled llie ol 3155 50

SN (25lg0

| o..\g.b; R.AJLC) é}{?‘ J}.»o‘ 9 Q_v)‘yo GALA) U‘“'bs)" Q”‘ PL?U‘ )

Yfo
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933

315 2T 5 513k 53 lantling oligoots 4y 15 0,545, s (Sain iUl oty 3l Lo kil 5 owiiSd pno slaiel 5%l (>, m)

ools cuslad
A A.Q‘P JL...;)‘ u.“) QS'S Jﬁ*@‘ WLC) u,o..o 9 J}.f...wo oM}J )‘ W‘P)O u)ﬁ..a ) ].0[_’> u*“ﬁ)-‘ J:>La 9 aools

b o>
ool 4l I ol gl ol

References

Ameen, N., Cheah, J.-H., & Kumar, S. (2022). It's all part of the customer journey: The impact of augmented reality,
chatbots, and social media on the body image and self-esteem of Generation Z female consumers. Psychology &
Marketing, 39(11), 2110-2129. https://doi.org/10.1002/mar.21715

Assaad, A. S., Sanayei, A., & Shafiee, M. M. (2024). The effect of inbound and relationship marketing strategy on brand
loyalty with customer participation and brand trust. Strategic Management Studies, 15(59), 193-209.

Bayati, M. M., Hadizadeh, A., & Bahramzadeh, M. (2023). Investigating the relationship between online relational
marketing and  satisfaction  through  online  trust. Essays in  Management, 2(1), 1-18.
https://doi.org/10.22034/jsm.2023.404180.1012

Daher, M. M. (2026). How Generative Al Shapes Sustainable Wine Consumption and the Role of Anthropomorphism
and Trust in the Lebanese Market. International Journal of Customer Relationship Marketing and Management,
16(1), 1-32. https://doi.org/10.4018/ijcrmm.396868

Ghandour, P., & Setareh, F. (2025). Investigating the effect of perceived social responsibility and satisfaction with
organizational performance improvement on customer trust and loyalty. Conference on Modern Business
Management, Business, and Marketing with an Approach to National Production Prosperity, Qazvin.

Gowrie, N. (2026). Examining the Impact of Omnichannel Integration on Satisfaction, Trust and Customer Loyalty: The
Moderating Role of Prior Online Experience. International Review of Management and Marketing, 16(2), 175-184.
https://doi.org/10.32479/irmm.22035

Hosseini Fard, S. E. (2025). The Effect of Influencer Marketing on Brand Trust and Purchase Intention among Generation
Z with the Mediating Role of Customer Engagement. Third International Conference on Law, Management,
Educational Sciences, Psychology, and Educational Planning Management, Tehran.

Momeni Rad, M. R., Vali Abedgoli, M., & Hamidi Zadeh, A. (2024). Investigating the status of social marketing and its
impact on customer purchasing behavior considering the mediating role of customer trust. Dynamic Management
and Business Analysis, 3(3), 285-297. https://civilica.com/doc/2128034/

Pambudi, A., Widayanti, R., & Edastama, P. (2021). Trust and Acceptance of E-Banking Technology Effect of Mediation
on Customer Relationship Management Performance. ADI Journal on Recent Innovation, 3(1), 87-96.
https://doi.org/10.34306/ajri.v3i1.538

Phan Tan, L. (2024). Customer participation, positive electronic word-of-mouth intention and repurchase intention: The
mediation effect of online brand community trust. Journal of Marketing Communications, 30(7), 792-809.
https://doi.org/10.1080/13527266.2023.2177709

Rashidi, M., & Abbaspour, J. (2023). Investigating the Impact of Relational Marketing Foundations on Consumer Loyalty
in Iran with a Meta-Analysis Approach. Journal of Advertising and Sales Management, 4(3), 79-90.
https://doi.org/JABM.3.2.15564.350125

Rather, R. A., Tehseen, S., & Parrey, S. H. (2021). Customer brand identification, affective commitment, customer
satisfaction, and brand trust as antecedents of customer behavioral loyalty. Journal of Global Scholars of Marketing
Science, 31(3), 1-18. https://doi.org/10.4324/9781003181071-4

Rostami, M., Heydariyeh, S. A., & Beidokhti, A. A. (2022). Provide a Digital Content Marketing Model due to Consumer
Value Creation (Vol. 26). Tarbiat Modares University.
https://mri.modares.ac.ir/article_586_8c1d26eb0edb4479f4dddda55ba512ae.pdf

Saif, S., Zameer, H., Wang, Y., & Ali, Q. (2024). The effect of retailer CSR and consumer environmental responsibility
on green consumption behaviors: Mediation of environmental concern and customer trust. Marketing Intelligence &
Planning, 42(1), 149-167. https://doi.org/10.1108/MIP-04-2023-0181

Salsabila, S., & Hati, S. R. H. (2024). Utilizing social media marketing (SMM) initiatives to create customer brand
engagement (CBE) and brand loyalty: Mediating impacts of brand trust, brand awareness, and brand image. Jurnal
Manajemen Dan Pemasaran Jasa, 17(1), 81-96. https://doi.org/10.25105/jmpj.v17i1.18741


https://doi.org/10.1002/mar.21715
https://doi.org/10.22034/jsm.2023.404180.1012
https://doi.org/10.4018/ijcrmm.396868
https://doi.org/10.32479/irmm.22035
https://civilica.com/doc/2128034/
https://doi.org/10.34306/ajri.v3i1.538
https://doi.org/10.1080/13527266.2023.2177709
https://doi.org/JABM.3.2.15564.350125
https://doi.org/10.4324/9781003181071-4
https://mri.modares.ac.ir/article_586_8c1d26eb0edb4479f4dddda55ba512ae.pdf
https://doi.org/10.1108/MIP-04-2023-0181
https://doi.org/10.25105/jmpj.v17i1.18741

m) VF+8 cpg0 0yl e )lez 0599 )5 g oS Judoni g bigy 2 poro OhlSen 5 dlils sl

Saoula, O., Abid, M. F., Ahmad, M. J., Shamim, A., Patwary, A. K., & Yusr, M. M. (2024). Forging customer satisfaction
through commitment-trust factors in financial insurance services: moderating role of corporate image. Journal of
Islamic Marketing, 15(2), 418-445. https://doi.org/10.1108/JIMA-08-2021-0257

Shukla, M., Misra, R., & Singh, D. (2023). Exploring relationship among semiotic product packaging, brand experience
dimensions, brand trust and purchase intentions in an Asian emerging market. Asia Pacific Journal of Marketing
and Logistics, 35(2), 249-265. https://doi.org/10.1108/APIML-10-2021-0718

Williams, C. C., & McKay, N. (2022). Affective commitment, trust, perceived value and service quality as predictors of
customer engagement in the South African open medical aid industry. The Retail and Marketing Review, 18(1), 98-
110. https://retailandmarketingreview.co.za/previous-issues/volume-18-issue-1-2022/18 1 98-110/

Wongsansukcharoen, J. (2022). Effect of community relationship management, relationship marketing orientation,
customer engagement, and brand trust on brand loyalty: The case of a commercial bank in Thailand. Journal of
Retailing and Consumer Services, 64, 102826. https://doi.org/10.1016/j.jretconser.2021.102826

Yfv
E-ISSN: 3041-8933


https://portal.issn.org/resource/ISSN/3041-8933
https://doi.org/10.1108/JIMA-08-2021-0257
https://doi.org/10.1108/APJML-10-2021-0718
https://retailandmarketingreview.co.za/previous-issues/volume-18-issue-1-2022/18_1_98-110/
https://doi.org/10.1016/j.jretconser.2021.102826

